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DEAR
SHAREHOLDERS,
2024 was a strong year for Steve Madden. Revenue grew 15% and adjusted diluted EPS increased 9% compared 
to 2023, demonstrating the power of our brands, the strength of our business model and our team’s disciplined 
execution of our strategy.

DEEPENING OUR CONNECTION WITH CONSUMERS
At Steve Madden, our top priority is always to win with product. In 2024, our teams leveraged our proven model 
– which combines talented design teams, a test-and-react strategy and an industry-leading speed-to-market 
capability – to create trend-right assortments across our various brands and product categories that resonated 
with consumers.

We supported these assortments with increased investment in our full-funnel marketing strategy, highlighted 
by our Fall global campaign for the Steve Madden brand: “Never Miss a Beat,” a love letter to our hometown of 
New York City featuring the iconic Deee-Lite song “Groove is in the Heart.” Together, this powerful combination 
of compelling product and impactful marketing enabled us to deepen our connection with consumers and drive 
results across our four key business drivers.

GROWING OUR INTERNATIONAL BUSINESS
Our first key driver is expanding in international markets. In 2024, international revenue grew 12% year-over-year. 
EMEA was a standout, with 18% growth – including a solid gain in Europe despite a challenging macroeconomic 
backdrop, strong expansion in the Middle East and exceptional growth in South Africa.  In the Americas (excluding 
the U.S.), revenue grew 9%, including mid-single-digit gains in Canada and Mexico, as well as a contribution 
from our new joint venture in Latin America, which is off to a strong start.  

We continued to transition from distributor to ownership models in key markets, forming majority-owned joint 
ventures in:

• Latin America (Q2 2024)
• Southeastern Europe, including Serbia and Croatia (Q2 2024)
• Singapore (Q4 2024)
• Malaysia (January 2025)
• Australia (January 2025)

These transitions position us for greater long-term value creation in high-potential international markets.

EXPANDING OUTSIDE OF FOOTWEAR
Our second key driver is growing our non-footwear product categories of accessories and apparel. In 2024, 
accessories and apparel revenue increased 53% year-over-year, or 25% excluding Almost Famous, which we 
acquired in October 2023.

Highlights included:

• Steve Madden handbags: Revenue surpassed $300 million for the first time, growing 31% vs. 2023.
• Steve Madden apparel: Revenue increased 23%.
• Almost Famous: Contributed $179 million in revenue in its first full year under our ownership.



DRIVING DIRECT-TO-CONSUMER, LED BY DIGITAL
Our third key driver is expanding our direct-to-consumer business, led by digital. In 2024, direct-to-consumer 
revenue reached $550 million, up 9% year-over-year (or 5% on a comparable basis).

Brand-level growth included:

• Steve Madden DTC:  +6%
• Dolce Vita DTC:  +36%

We remain focused on enhancing digital capabilities and elevating the consumer experience across our owned 
channels.

STRENGTHENING OUR CORE U.S. WHOLESALE FOOTWEAR BUSINESS
Our fourth key driver is strengthening our U.S. wholesale footwear business. While key retail partners remained 
cautious in their order patterns due to a continued focus on inventory management, we were pleased to return 
to growth in 2024, with revenue up 2% year-over-year.

RETURNING CAPITAL TO SHAREHOLDERS
In addition to delivering strong top- and bottom-line growth, we demonstrated our ongoing commitment to 
returning capital to shareholders with nearly $160 million in combined share repurchases and dividends in 2024. 
Since 2013, we’ve returned approximately $1.7 billion to shareholders.

ADDING A POWERFUL NEW GROWTH ENGINE
On February 13, 2025, we announced a definitive agreement to acquire Kurt Geiger. The Kurt Geiger London 
brand has delivered exceptional growth in recent years, as its unique brand image, distinctive design aesthetic 
and compelling value proposition have driven success across multiple categories, led by handbags.

The brand’s differentiated and elevated positioning – and its alignment with our strategic initiatives of expanding 
in international markets, accessories categories and direct-to-consumer channels – make it a highly attractive 
and complementary addition to our portfolio. We expect the transaction to close in Q2 2025.

LOOKING AHEAD
In summary, we delivered strong revenue and earnings growth in 2024, along with meaningful progress on our 
strategic initiatives. While 2025 presents headwinds – most notably, the impact of new tariffs on U.S. imports – 
we have a proven ability to navigate difficult market conditions and remain confident that the combination of our 
strong brands and proven business model – supplemented by a significant new growth driver in Kurt Geiger – 
will enable us to drive sustainable growth over the long term.

Thank you to our employees for their dedication, to our customers for their loyalty, and to you – our shareholders 
– for your continued support.

Sincerely,

Edward Rosenfeld
Chairman and Chief Executive Officer
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Steve Madden
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BOARD OF DIRECTORS
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Chairman and Chief Executive Officer

TRANSFER AGENT

Equiniti Trust Company, LLC 
55 Challenger Road, 2nd Floor 
Ridgefield Park, New Jersey 07660 

INVESTOR RELATIONS

Danielle McCoy
VP of Corporate Development and 
Investor Relations
718.308.2611 

CORPORATE HEADQUARTERS

Steven Madden, Ltd.
52-16 Barnett Ave
Long Island City, NY 11104
718.446.1800

COMMON STOCK

The Company’s common 
stock is listed on the 
NASDAQ Global 
Select Market under the 
ticker symbol “SHOO”

INDEPENDENT AUDITORS

Ernst & Young LLP
One Manhattan West 
395 9th Avenue,
New York, NY 10001

OUTSIDE COUNSEL

Foley & Lardner LLP
500 Woodward Avenue, Suite 2700
Detroit, MI 48226

ANNUAL MEETING
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SHOO2025

EXECUTIVE OFFICERS

Edward Rosenfeld
Chief Executive Officer 

Amelia Newton Varela
President 

Zine Mazouzi
Chief Financial Officer and Executive Vice 
President of Operations

Karla Frieders
Chief Merchandising Officer

Lisa Keith
Executive Vice President, General Counsel 
and Secretary

Peter A. Davis 
Retired executive in the footwear and apparel 
industry and Founder and Managing Director of 
Pete Davis Basketball, LLC

Al Ferrara 
Retired National Director of the Retail and 
Consumer Products Division of BDO USA, LLP

Mitchell S. Klipper 
Retired Chief Executive Officer of Barnes & 
Noble, Inc.’s Retail Group

Maria Teresa Kumar 
Co-founder, President and Chief Executive 
Officer of Voto Latino

Rose Peabody Lynch 
Retired owner of Marketing Strategies, LLC

Peter Migliorini 
Sales Manager at Greschlers, Inc.

Arian Simone Reed 
Co-Founder and Chief Executive Officer of 
Fearless Fund

Ravi Sachdev 
Partner at Clayton Dubilier & Rice, LLC

Robert Smith 
Founder and Chief Executive Officer of Phluid 
Project

Amelia Newton Varela 
President
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